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Did you know that one of the best ways to get patients to your medical practice
is through targeting them through online search engines? But what makes
search engine traffic so effective for driving new patients to medical practices?

It's simply because potential patients find your website through Googling
specific keywords and they've landed on your page by typing in search terms
related to the service you offer.

According to a Google study, 77% of patients first start their research on search
engines before going to a hospital.

According
to a Google study,

77

of patients first start
their research on search
engines before going
to a hospital.

Google

Online plays a significant role in the research
process
84% of patients use both online and offline sources for research

Online Offline

77% 76%

2% 49%

34%

Search Engines Hospital Sites Health Physician’s Family,
Infarmation Office Friends,
Sites Colleagues

Magazines  Newspapers

32%
I 20% 18%
™

Taking this into consideration, there's no doubt about the

importance search engines have to your medical practice.

Therefore, neglecting this platform would mean potentially
losing patients and leaving money on the table.

So, if you're ready to optimize your medical website and
other online properties to attract more patients from search,
we recommend implementing these traits into your digital
marketing strategy to start driving more ROl into your medical
practice. Let's dive in.


https://www.thinkwithgoogle.com/advertising-channels/search/the-digital-journey-to-wellness-hospital-selection/
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FIND THE RIGHT
KEYWORDS




Think about your own
behavior when searching
for information on the web.
Where do you start? For
many, it starts with typing
some words into a search
engine to see what pops up
in the results page. For the
business on the backend
who is vying for the top spot
on that page, whatever is put
into that search engine are
known as the “keywords”.

The same thing applies to
potential patients who are
looking for the services you
offer, which means that it's
your job to figure out what
keywords are useful for
people finding your medical
practice online.

As a medical professional,
you probably have an idea
of possible keywords your
patients use. Nevertheless,
you need to validate these
keywords before optimizing
your pages for them.
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In some cases, you might even find out that potential clients are not using
the keywords you have in mind. That's why it's worth it to take an extra
moment to carry out additional keyword research.

To do this, there are some helpful keyword research tools available that will also
give you metrics on those keywords including search volumes, competition,
and cost per click (CPC).

Some of these tools include Ahrefs, SEMrush, Cognitive SEO, Moz, Majestic SEO,
KeywordTool.io, and Ubersuggest.

For instance, to use the Ubersuggest tool, enter your keyword into the tool and
click on “Search™

Ubersuggest

Looking for more keyword ideas?

Type in a keyword below to start generating more suggestions.

chiropractors in New York| == English / United States 7

Details pop up on the keyword like search volume, difficulty, and cost per click:

< Menu
chiropractors in New York == English / United States % “

UBERSUGGEST

Keyword Overview: chiropractors in New York

Overview
Qg Keyword ideas SEARCH VOLUME SEO DIFFICULTY PAID DIFFICULTY COST PER CLICK [CPC)
880 1B 41 $8.41
=0 SERP Analysis
% This keyword is easy to rank for. There is a 82% chance you will be able to rank for it.
ANALYZER
@ Volume 880 searches per month [ Monthly Search Volume

o 1,000
2= ‘o]
800
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You can also find similar keywords to coincide with your main keyword. This can
help uncover some additional keyword opportunities:

Keyword Ideas SUGGESTIONS RELATED

3| o

ol KEYWORD (&) TREND (2} VOLUME (&) e @ PAID DIFFICULTY (5 SEO DIFFICULTY (2}

=
chiropractors in new york 880 $5.69 36 16

chiropractors in new york city 2,300 S872 33 7

o

- chiropractic new york city 2900 58.72 39 7
chiropractic schools in new york city 390 S0.62 43 18

8
chiropractic schools in new york 390 $10.62 43 8
chiropractor in new york ny 170 §5.71 37 7
chiropractic new york ny 170 $5.71 37 W

Qs

=

VIEW ALL KEYWORD IDEAS

The SERP analysis shows the pages currently ranking for the keyword:
SERP Analysis: chiropractors in New York

RANK () ;:‘L"'“'E (2] ROOTDOMAIN (&) EST.VIsITS () :::;; :coohft:m @

The Best 10 Chiropractors in New York, NY - Last Updated December 2017 - Yelp

! yelp.com/search?cflt=chiropractors&find_loc=New York, NY Weprom 26l 2 o
2 | PR ; sz
3 gxégghgcr:\?rcgrgi - Dr. Shoshany's NYC Chiropractic & Spinal Decompression Center ISR arme e 85 698 0
s | U g : .
5 Find Best Chiropractors in New York, NY — Reviews & Appointments cdaCEG 5 % -

zocdoc.com/chiropractors/new-york-46063pm
NY - List of Chiropractors
6 icpa4kids.org/Find-a-Chiropractor/results_list php? icpadkids.org 29 5,036 42
showonly=UnitedStates&state=NY
Homepage - Dr. Jay Handkt, and Dr. Josh Handt chiropractors in New York NY - New
7 York Chiropractic Life Center newyorkchiropractic.com 22 303 19
newyorkchiropractic.com/

Body in Balance Chiropractic, LLC | Midtown NYC Chiropractor | Body ...

bodyinbalanceny.com/ bodyinbalanceny.com 7 116 19

There is the potential to still miss out on valuable keywords, but you can
always look at your competitors to see which keywords they're ranking for
that you're not.
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A tool like SEMrush performs competitive analysis to help discover these:

27 Sep 2017 -

poF

o semrush.com 7 o |

44.9K i et oo sire  SERP Features
KEVWORDS Linking te demain:

37.4K : . e

- Hot linking to domain
S
o e W ntesgeoeet a5 I
$109K - G—G G # 5 % 56 5% 5 6 &G &6 G & 5 & 20wl
TRAFFIC COST sipack L
Top & a0 11-20 2150 s1-100 Keywora: a3l
o
i e ORGANIC SEARCH POSITIONS
chars 78| [Pty rermord = "
Keyword Analytics v o m voume = D2 PC (USD) 3 R TR % s  co®:  Com %
Projects v
o p—— ' 0 T N0’ @ wem s covl it 0z
Gap Analysis 1
S ' no e 000 @ wiwssmush comy
$E0 Content Temslate

After spending some time on keyword research, you should now have a list of
keywords you want to target on your various pages.
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Finding keywords relative to your
medical practice is only the first
task. Next, you need to optimize
your web pages for your target
keyword. For instance, if a page
is about how to find a qualified
neurosurgeon, then you should
place your target keywords in the
important areas of that page.

Here are the important aspects
of a page to focus on:

e Headline

e Page URL

e First few paragraphs
e Image alt text

e Title tag

e Meta description

A warning: as important as this
activity is, don't overdo it. Adding
too many keywords to a page

is called keyword stuffing and
can lead to a bad experience for
your visitors. Plus, Google frowns
at it. In fact, your website could
get kicked off the search engine
results when keyword stuffing is
happening consistently on your
website.
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= Another thing to keep in mind is that
a“ BUS\I\ESSES A“ TDP\CS = before your website can show up on
search engines, it must be indexed. If
your website pages are absent from
Google index, then there's no way your
pages will show up for a search term.

The Health \nsurance Marketplace

dition@
- rovemE“tS- Ad R
i roseg place call centet (:

Check the number of your pages
indexed on Google by using Google
Search Console. To do this, go to your
dashboard and click on “coverage™

= Google SearchConsole

[ htipwywwwithebushypatheco. - 0

and the Market

#f Overview
A7 Performance

Q.  URL inspection

I |—[j Coverage

Eg Sitemaps

Enhancements

[0 Mobile Usability

Manual actions
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This shows the number of valid pages, pages with error, valid pages with a
warning, and excluded pages from the index:

Coverage

All known pages ¥ Last updated: 01/11,

Valid with warnings

3 0

1 issue Mo issues

|:| Impressions

Pages
45

30

o

09/08/2018 20/08/2018 31/08/2018 11/09/2018 22/09/2018 03/10/2018 14/10/2018 25/10/2018

Another way to check that your website is properly indexed and showing up

is to use the site search operator on Google. To do this, enter the search string
“site:yourwebsite.com” into Google search. The number of results pop up which
will give you an approximate number of your indexed pages:

GO{'.Eg|e site:webmd.com @, Q,

All Images MNews Maps Maore Settings Tools

I About 4 280,000 results (0.21 seconds)

Try Google Search Console

www.google comfwebmasters/
Do you own webmd.com? Get indexing and ranking data from Google.

Google promoticn

13
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If your medical practice’s website is not indexed, it could be because a
sitemap has not been submitted. To check, go to your dashboard and click

on “Sitemaps™

= Google SearchConsole

@ httpywwwihebushypath.co.. Owi

A Overview
Performance

C, URL inspection

Index ~

f_D Coverage

"Eg Sitemaps

Enhancements ~

[0 Mobile Usability

If you have no sitemap on your search console, you can submit one here:

Sitemaps

Add a new sitemap

http://www.thebushypath.com/ Enter sitemap URL SUBMIT

There are many sitemap generators online to easily create one.
Likewise, a plugin like Yoast SEO available for WordPress websites can

also generate a sitemap.

14






Your chance of ranking high with little to no content is practically impossible
(especially in the competitive industry of medical practices). Google's job

is to provide value to its users which means that it will pay close attention

to its ranking system to ensure that it is providing the correct and relevant
information to its users.

Quality content is defined in the online world as a piece of content that provides
necessary information to a reader about a topic. In most cases, this type of
content is in long form.

The purpose of the page will help you determine what high quality content means for that page. For example, High quality
information pages should be factually accurate, clearly written, and comprehensive. High quality shopping content should
allow users to find the products they want and to purchase the products easily. High quality humor or satire should be
entertaining, while factual accuracy is not a requirement as long as the page would be understood as satire by users.

There's no rule about the length of your content, it just must be clear, relevant,
and concise. If you can provide all the needed information on a topic with 1,500
words, then don't need to ramble on to push the word count to more than that.

The Google search quality evaluator guidelines state that a narrow topic will
usually require fewer words than a wide topic to provide enough detail:

The amount of content necessary for the page to be satisfying depends on the topic and purpose of the page. A High
quality page on a broad topic with a lot of available information will have more content than a High quality page on a
narrower topic. Here are some examples of pages with a satisfying amount of high quality MC.

16


http://static.googleusercontent.com/media/www.google.com/en/insidesearch/howsearchworks/assets/searchqualityevaluatorguidelines.pdf
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Another point to keep in mind is to create content that is readable. This is
especially important considering studies show that an average reader will only
read 20 to 28% of your page content:

100
80
60

40

Duration of Average Visit in Seconds

20 y=0.044x +25.0

0 200 400 600 800 1000 1200
Words on Page

Aim at getting your points across even to readers who skim your page. Some
ways to do this are:

¢ Using short sentences

e Using short paragraphs

e Structure subheadings to draw out certain points
e Nestle images between blocks of text

e Use bullet points

These can make visitors to your page stay longer and give Google an
impression that your pages provide value to users.

17


https://www.nngroup.com/articles/how-little-do-users-read/
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TOYOUR WEBSITE PAGES
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When other websites ‘ \ \

link to your pages, ~.

they’re implying ‘

that they trust your
web page and think
it’s valuable enough

to share Wlth thell’ Backlinks are the most important off-page SEO activity
own readers. and also one of the 3 most important ranking signals.

BN

Because when you think about it, a backlink is essentially a
vote for your page. When other websites link to your pages,
they're implying that they trust your web page and think it's
valuable enough to share with their own readers.

Editorial backlinks are the best backlinks to lead back to your
website because there's no bias involved- these are the links that
an external website has provided to their readers to promote your
business on their own volition.

However, generating these type of links takes time because you need to
build a reputation online and with the media first.

19


https://searchengineland.com/now-know-googles-top-three-search-ranking-factors-245882
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The good news is that you don't have to wait for that long before you get
backlinks on editorial pages. There are other activities you can engage in,
such as:

GUEST BLOGGING

Guest blogging means writing posts for other websites. It's effective in
driving more business to your medical practice because it helps reach a
new audience where you can build your reputation as an expert.

Plus, you get a backlink to your website in the author bio which helps
boosts your medical practice’s reputation and gives your own website a
higher domain authority.

Guest posting on local websites is also a smart idea as these backlinks will
help you to rank higher in your region where potential patients are most
likely to find you. For instance, check out this example of a guest post with
a backlink in the author bio:

Short Bio:

Dr. Sharonrose Samelak is o Webster Certified
Chiropractor in Fremont, Seattle. Her practice, Seed
of Life Chiropractic and Wellness, LLC is largely

focused on prenatal, postnatal, and pediatric care.

Dr. Sharonrose is passionate about helping women
have healthy pregnancies with fewer aches and pains as well as
optimizing their bodies for labor and delivery. To learn more about

health and wellness, subscribe to follow her website blog.

%} Website:www.SeedOfLifeChiro.com
eecl ef &

CHIROPRACTIC ¢ WELLNESS

Facebook: www.facebook.com/SeedOfLifeChiro/

20


https://bodiesforbirth.com/chiropractic-care-pregnancy-guest-post-dr-sharonrose-samelak/
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PARTICIPATE IN LOCAL EVENTS

Running a medical practice means most of your patients will be from your
area. Therefore, you should participate in local events related to health.

Even though this is an offline event, hopefully local websites will report
about it, such as the event organizer or local news outlets. If you've
played a part, there's a chance to get a backlink to your website which is
inadvertently vital for local SEO.

For instance, Dr. Steven Shoshany created the readiness protocol for the
2017 New York City marathon. Here is a press release by PRWeb in which
there are 3 backlinks to his website:

PRWeb CREATE A FREE ACCOUNT

HOME NEWS CENTER BLOG

LOGIN

Saturday, November 17, 2018 @ @ @

Chiropractor Dr. Steven
Shoshany Unveils New
2077 NYC Marathon
Readiness Protocol

21


https://www.prweb.com/releases/2017/10/prweb14816308.htm
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PODCASTS INTERVIEWS

Podcasts are an increasingly popular way through which people consume
content. For instance, Edison Research and Triton Digital found in a study
that 26% of Americans listen to podcasts monthly, which is about 73
million Americans.

Py

.. Monthly Podcast Listening

02014 22015 m2016 w2017 =2018

24% 27 21% . 24
T 155 18%
l | L m - - i
Men Women
-
edison % |istening 1o a podeast in last month k) TRITON

Some podcasts also welcome medical professionals as guests to help
explain a complex medical concept or simply conduct an interview.
You can reach many potential patients this way and there's the
possibility to get a backlink to your website from the podcast episode

in which you appear.

22


https://www.convinceandconvert.com/podcast-research/the-13-critical-podcast-statistics-of-2018/
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No visitor wants to wait forever for any website to load and if it's more
than 7 seconds, then it's likely that visitors will bounce off and go to your
competitor’s website.

According to a Google study, the probability a visitor will bounce from your
website increases by 32% once your website loads for more than 3 seconds.

When users consistently and quickly bounce from your site, Google sees it as a
poor user experience and will push your website rankings down.

In fact, Google has stated clearly that website speed is a ranking signal.

As page load time goes from:

1s to 3s the probability of bounce increases 32%
|

1s to 5s the probability of bounce increases 90%

1s to 6s the probability of bounce increases 106%

1s to 10s the probability of bounce increases 123%

To improve your website speed, test your website using speed test tools. Some
of these include Google Pagespeed Insights, Pingdom, GTmetrix, etc.


https://think.storage.googleapis.com/docs/mobile-page-speed-new-industry-benchmarks.pdf
https://webmasters.googleblog.com/2018/01/using-page-speed-in-mobile-search.html
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Through this test, you'll gain insight into important details on your medical
practice's website like load time, page size, number of requests, and other
metrics. Below is an example of a speed test results on Pingdom:

Summary

h Performance grade 2 Load time Faster than

Avada, X Theme, or Enfold - v B o1 1.41s 83 %

The Three Most Popular o gl
Multipurpose WordPress W""ﬂ ng
Themes on ThemeForest: p
Compared

t__ wony I"\';"’;fg { e Page size Requests Tested from
. ] 803.7 kB 54 o Seicie

Performance insights

0 67 Remove query strings from static resources
B a1 Serve static content from a cookieless domain
E 88 Leverage browser caching
u a7 Specify a cache validator
n 98 Minimize request size
n 100 Avoid bad requests
Y 100 Minimize redirscts

n 100 Specify a Vary: Accept-Encoding header

25
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It also shows details about what to do in some parts of your website to improve

its speed:
@ 22 ™inimize redirects v
ﬂ 37 Specify a cache validator -~

The following resources are missing a cache validator. Resources that do not specify a cache
validator cannot be refreshed efficiently. Specify a Last-Modified or ETag header to enable
cache validation for the following resources:

= https://s1.wp.com/home.logged-out/css/homepage-one-field-long.css?v=1465831358
« https://s1.wp.com/home.logged-out/js/modernizr.js?v=1446464239

= https://s1.wp.com/home.logged-out/js/smooth-scroll.js

= https://s1.wp.com/home.logged-out/js/wp-no-form.js?v=1466011755

« https://stats.wp.com/w.js?52

MORE AT GOOGLE DEVELOPERS

ﬂ 47 Combine external JavaScript ~

When you know your website speed, here are some steps to improve it:
e Use a fast host

¢ Minimize images to reduce page load size

e Minify your page code

e Use a reliable content delivery network (CDN)

e Implement Google Accelerated Mobile Pages (AMPs)

You can always retest your website speed after implementing these changes to
see if it is headed in the right direction.

26



ASK FOR ONLINE REVIEWS
FROM PATIENTS




There may be some

negative reviews among
your patients, but instead For a topic as critical as medical services, people want to

of getting defensive, know what past patients’ experiences have been before

lOOk at it as they book their first appointment because choosing
. the wrong medical practice could pose a danger to an
constructive whe wrong P Ui p g
individual's health or even their life.

criticism and use
it to improve your
practice.

Therefore, reviews are vital for your medical practice.

They're important in two ways: on the backend they help
you to rank higher in the local map pack when people in
your area carry out searches and on the frontend they
provide unbiased “word of mouth” testimonials to what your
practice is really like to help potential patients decide whether
they want to book an appointment with you or not.

And the reality with the local map pack is that it's almost impossible
to rank high enough to get noticed without reviews.

However, people don't always post reviews after their visit as that takes
extra time and effort. Therefore, to get reviews for your practice you must
ask your patients if they'd mind giving you a review, as soon as they finish their

treatments with you.

28
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There may be some negative reviews among your patients, but instead of
getting defensive, look at it as constructive criticism and use it to improve your
practice. Likewise, you should respond to reviews to show you care about your
patients’' feedback.

Here is an example of replies to reviews on a Google My Business page:

Google reviews

I

|
Amore Rubirosa

‘ 3 reviews |

| % %% KKk 2 months ago :x )
Pain reduction in 1 visit. Pain free in 2 visits! No Bull! :;
I'm a amateur bodybuilder, personal trainer and work banquets ata fast g
paced 5 star hotel. I'm very active! Justa week ago i injured my right iropre
lumbar area ... More Wellr

son C!

|. Like i

Response from the owner 2 months ago
So glad you are feeling better! Chiropractors have been helping &£
| Bodybuilders for a long time. Did you know that the greatest athletes in
I the world utilize Chiropractic regularly to reach their potential, recover
faster, and gain an edge? ... More

y John Parks ,’
Local Guide - 17 reviews r

%k kk & 2 weeks ago 5
Great facility, staff, and service. Excellent atmosphere. | had most of the TTAtL
best feedback. | truly loved and enjoyed all the service. Thank You!!

|. Like

ypract
! e Katy Haggs }
L
1 review %,
revie ’fé’
% %% %% amonthago 4

In the 20+ years that I've seen chiropracters throughout my life for
scoliosis, Dr. Shoshany is by far one of the best! He's hands on and

ROO
thorough in every visitand his office staff are super friendly and HEIG
accommodating. Added bonus: his ... More 5

i Atty,
|. Like :

LE|

Response from the owner = month ago ;
Thank you for your kind words. We take great pride in patient r
satisfaction. The tables we use are state of the art and are very
| comfortable due to the memory foam cushions. Scoliosis is something
| that we are very comfortable treating. GO
More Google reviews ﬁ
| From Dr. Steven Shoshany Chiropractor &
&
I ‘Our office has on-site X-rays and we offer a integrated approach. We combine “so

evidence based Chiropractic care with Physical therapy, Medical massage and
Acupuncture. We specialize in treating Disc herniation's with non-surgical spinal ‘!n’?:'
decompression... More |1

29
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Local listings are a vital part of ranking in local searches. In a Moz survey, local
search specialists say that citation signals are the fourth most important factor
for the local map pack and 5th most important for local organic rank.

1. My Business Signals (Proximity, categories, keyword in
business title, etc.) 19%

2. Link Signals (Inbound anchor text, linking domain
authority, linking domain quantity, etc) 17%

3.0n-Page Signals (Presence of NAP, keywords in titles,
domain authority, etc.) 14%

4. Citation Signals (1YP/aggregator NAP consistency,
citation volume, etc.) 13%

5. Review Signals (Review quantity, review velocity,
review diversity, etc.) 13%

6. Behavioral Signals (Click-through rate, mobile clicks to
call, check-ins, etc.) 10%

7.Personalization 10%

8. Social Signals (Google engagement, Facebook
engagement, Twitter engagement, etc.) 4%

1. Link Signals (Inbound anchor text, linking domain
authority, linking domain quantity, etc.) 29%

2. On-Page Signals (Presence of NAP, keywords in titles,
domain authority, etc.) 24%

3. Behavioral Signals (Click-through rate, mobile clicks to
call, check-ins, etc.) 11%

4. Personalization 9%

5. Citation Signals (I'YP/aggregator NAP consistency,
citation volume, etc.) 8%

6. My Business Signals (Proximity, categories, keyword in
business title, etc.) 7%

7. Review Signals (Review quantity, review velocity,
review diversity, etc.) 7%

8. Social Signals (Google engagement, Facebook
engagement, Twitter engagement, etc.) 4%

Generally, these listings are categorized in 3 types, which are:

i). General listings: these are local listings that are available worldwide, like in
Google My Business and Yelp.

ii). Medical listings: these are professional directories to add your medical
practice to that help to establish your credibility as a professional. Examples of
these are:

e ZocDoc
e HealthGrades
e Wellness.com

e RateMDs

31


https://moz.com/local-search-ranking-factors
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iii). Location-based listings: these are local listings for a particular city or region.

Your practice’s details (hours of operation, photos, specialty, reviews) should
appear on the 3 types of local listings. Having said that, ensure your practice
details are consistent on all local listings.

This is especially applicable to your practice name, address, and phone number
(NAP). Before Google ranks your practice for a local search, it will check various
sources to authenticate that your business is legit.

But keep in mind that having different details on various platforms will confuse
Google and it may drop your page from the results.
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