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According
to a Google study,

77 s

of patients carry out
research on search
engines before choosing a
medical practice for their
treatments.

Showing up on search engines is essential if you are yearning
for more patients that appeal to your medical practice. For

one simple reason: your potential patients are looking for
you on the internet.

According to a Google study, 77% of patients carry out

research on search engines before choosing a medical
practice for their treatments.

Google
Online plays a significant role in the research
process
84% of patients use both online and offline sources for research
Online Offline
77% 76%
52% 49%
34% 32%
I 20% 18%
Search Engines Hospital Sites Health Physician’s Family, ‘ ™ . Magazines NewspapersI
infurmation Office Friends,

Sites. Colleagues


https://www.thinkwithgoogle.com/advertising-channels/search/the-digital-journey-to-wellness-hospital-selection/
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There are two ways to show up on search engine results:

e Search Engine Optimization (SEO)
e Pay Per Click ads (PPCQC)

With SEQO, you may have to wait for months before you're able to rank for your
target keywords, but PPC offers you the opportunity to get patients now.

Likewise, PPC ads account for a larger share of clicks for keywords with
commercial intent. For instance, a recent study reveals that ads account for
64.6% of clicks in this category while organic results account for 35.4%.
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Apart from this, you can get insights on valuable targeted keywords to use in
your SEO content and thus dominate the search engine results page (SERP)
with the help of your PPC ads.

That said, PPC is not a free lunch. It's quite possible to lose money if you go
about it the wrong way.

In this guide, we'll share the steps needed to ensure you gain more clients for
your medical practice through PPC ads. +¢


https://www.wordstream.com/blog/ws/2012/07/17/google-advertising
https://www.cardinaldigitalmarketing.com/blog/5-data-driven-marketing-insights-to-promote-your-medical-practice/
https://www.cardinaldigitalmarketing.com/blog/5-data-driven-marketing-insights-to-promote-your-medical-practice/
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If you have no goal in sight for your PPC campaigns, you'll likely lose money
because there would be no way to measure success or failure.

Generally, there are 3 goals when people do PPC campaigns:

e Capture leads for your medical practice
* Make more sales/appointments booked

e |ncrease brand awareness

For your PPC campaigns, it's important to specify your goal for a particular
campaign because that is what influences the strategies you use to achieve
these goals. ¢




HAVE A PATIENT
PERSONA




By creating a
patient persona,
you can attract them
with an offer they’ll
resonate with and most
likely act on.

What do you know about your patients? Without
adequate knowledge about who is currently seeking
treatment, it's difficult to attract them on the search
results page.

And even when you manage to lead them to your
landing page, conversions will be poor if you don't have
the right intent. Therefore, a detailed buyer persona helps
you understand your patients’ needs when they seek
your service.

By creating a patient persona, you can attract them
with an offer they'll resonate with and most likely act on.
Some details to have in your buyer persona include:

e Name

e Age

e Location

* Income

e Job

e Health challenges

You should have as many details as possible on your
buyer persona because it can affect elements of your ads

such as the vocabulary related to the medical service you
offer, keywords, and your landing page copy. *¢



® cardinal

USE KEEWEOZ) RESEARS NN
=N (DT s SSEHEE Y AVOR DS




) cardinal

As the owner of a medical practice, it's important to put yourself in your
patient’s situation. If you need a specific service or treatments, how would you
Google it? Which keywords are you going to use to search for it?

By answering this question, you begin to uncover keyword ideas that potential
patients might use in search engines. You can get even more keywords when
you use keyword research tools.

Google's keyword planner tool is helpful in validating the keywords you have
in mind and uncover other opportunities. The tool provides details like search
volume, level of competition, and possible cost per click (CPC).
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10-100 Lof " -
100 = 1K Loy
100 - 1K Loy $0.87 -
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You can also use other tools like SEMrush, Majestic SEO, Ahrefs, KeywordTool.
io, Cognitive SEQ, Ubersuggest, and more. For instance, SEMrush helps find the
keywords that your competitors are bidding on.

Domain Analytics ~
Overview

| 27 sep 2017 -
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SEO Content Template

This provides insight into some valuable keywords you might be oblivious to.
Another thing you can do is enter your target keyword into the search engine to
see the paid search results.

Overview
ADS EXTENSIONS AUTOMATED EXTENSIONS

Recommendations

You could get more clicks by adding callout extensions X I
Campaigns

Boost your ads and showcase your business by adding callout extensions at the e .
Ad groups level. +  Sitelink extension

- Callout extension
Ads & extensions ADD ACCOUNT LEVEL CALLOUT EXTENSION - [

Landing pages
+  Structured shippet extension

Keywerds . ¥
+ Call extension

Audiences

Y  Extension type: All

. 4+ Message extension
Demeographics

Extension Extension type Level
Placements +

Location extension I

Settings +  Affiliate location extension

While performing keyword research, make a list of keywords you want to bid for
in your PPC campaigns. ¢

1
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Your ad copy is a vital
part of your entire PPC ad
campaign because

that’s the only thing
you have on the
search results page to
convince a searcher
to click.

Your ad copy is a vital part of your entire PPC ad
campaign because that's the only thing you have on the
search results page to convince a searcher to click.

Your ad copy contains 3 elements which are:

¢ Ad headline
e URL
e Ad description

In a few characters, your ad must be able to state the
benefits your service will provide for potential patients
clearly and concisely. They don’t want to know how
popular you are or how many awards you've won; they
just want to know how you can help them improve their
health and wellbeing.

Think about what your expertise can achieve for your
patients. Do you have a medical specialty that you want
a web searcher to know about?
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Look at these Google ads:

& - C' | B httpsy//www.google.co.in/search?biw=13668&bih=6678noj=18q=buy+medicine+onlinedoq=buy

GO g|e buy medicine online 4 H

All News Images Videos Maps More + Search tools

About 7,93,00,000 results (0.68 seconds)

Buy Healthcare Products - Order Online With Upto 25% Discount
B8 www.mobichem.com/ ¥

Get Fast & Free Home Delivery!

Easy to Order - Assured Doorstep Delivery

e ) ! e —PPC Ads
Medicine Price In India - accessourmedicine.com

vwww.accessourmedicine com/ ¥
Sign here to help decrease medicine costs.

Zigy - Buy medicines and healthcare products and services online in ... \
https:/fwww.zigy.com/ v

Buy genuine medicines online in India. Crder prescription and over the counter medicines on India's

best online medical store. Quick home delivery and Cash ...

Netmeds.com: Indian Online Pharmacy | Buy Medicines Online, Fast ...
www.netmeds.com/ v

Netmeds.com is a trusted Indian online medical store. Order prescription/OTC medicines online.
Cash on Delivery available. FREE Delivery on orders of ...

Online Pharmacy: Buy Medicines Online with Discounts - MedplusMart
www.medplusmart.com/ v

Dizcounts on Online Medicines and Pharmacy. We are Serving at: Bangalore, Bhubaneshwar,
Chennai, Cuttack, Davangere, Delhi-NCR, Hyderabad, Kolkata, ...

Medicine Information - Login - Register - Store Locator

It states the benefits and unique selling proposition to its potential patients and
includes other helpful links to different pages below the ad. ¢
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When a web searcher clicks on your ad, it's because they're interested in
whatever offer you promoted. Therefore, you want to make sure the landing
page perfectly complements what they saw on the ad they clicked on.

You'd be doing them a disservice if they saw a different offer on your
landing page from what they clicked on and they'd be quick to bounce off
your page. Then you'd be wasting your ad budget and the opportunity to
gain a new patient.

It's @ no-brainer to make your ad congruent with your landing page, but thisis a
mistake you'll see some marketers still make.

Look at this example of an ad with the call to action “Shop Now™

zogics zogics
FREE SHIPPING 50% OFF
on &+ cases of gym wipes gym wipes + wall dispenser

See site for detalls. See site for detalls.

gym wipes gym wipes

hand dryers han_d_dryers
sanitizers sanitizers
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Even though the landing page presents a guide, there's no mention of the
words “Shop Now" on the homepage or landing page.

BLOG ABOUT

zogics N

— GYM WIPES CLEANING FACILITY FITNESS BATH & BODY TOWELS SALE BRANDS

Everything Fit for Fitness Pros

All you need for your gym. Shop below or explore our full product collection.

I'M READY TO SHOP 1 WANT TO LEARN MORE

The best practice is to ensure that your landing page gives more details
about the offer you have on your ad. Your landing page should have the same
headline with your ad and other similarities.

Look at this Google Ad example for a healthy flower:

Fresh flowers on your
B 0000 doorstep, tomorrow
Baeghe [
B B B B |

Get Next Day Flower Delivery
|

You can see on the landing page that the headline is similar to that of the ad.
The offer in the ad is also explained further on the landing page. <


http://workshops.unbounce.com/lesson/2-5-your-headline-and-sub-headline/

TARGET SPECIFIC
LOCATIONS
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A medical practice appeals to patients within a specific area, which means
most of your patients live close by. Which means there's no point showing your
ads at places where your patients are less likely to live.

If your medical practice is in Chicago, you don't need to show your ads in New
York; that would be a waste of your ad dollars.

Therefore, it's important to target locations where your patients live. To set up
a location for your ads, go to the “Settings” tab in your campaign, then click on
“Edit” under “Locations.”

Campaign settings

Campaign name  Midtown Musie School Edit

Type 7 Search & Display Networks - All features Edit
Networks 7' All Edit

Devices 7 All
Change mobile bid adjustment »

Locations 7 Targeted locations.
+ Toronto, Ontario, Canada (city)

Edit  View location info »

On the next page, you can enter the location you want to target in the search
bar. This location can be a country, state, city, or postal code. For a medical
practice, a city is probably sufficient as a target location.

Locations |7
Targeted locations Reach (7 Remove all
All countries and territories - add a location 1o refine your targeting
chicago| Advanced search
Matches Reach (7
Chicago, llinois, United States - city 13,400,000 Add | Exclude | Nearoy
Chicago Heights, llinois, United States - city 17,000 Add | Exclude | Nearoy
Chicago Ridge. lllinois, United States - city 2,000 Add| Exclude | Nearby
jons (advanced) | Chicago O'Hare International Airport, llinois, 30,000 Add | Exclude | Nearby
United States - aiort
Chicago IL. United States -Nielsen® DMA®  21.400,000 Add | Exclude | Nearoy
region
anguages 7 Eng Chicago Midway Intemational Airport. linois, 16000 AddiExclude|Nearoy

United States - airport

Chicago Park, California, United States - city - Add| Exclude| Nearoy
\ Limited reach |7

dstrategy 7 Foe| Locations thatenclose: Chicago, lllinois, United States
Chal Chicago IL, United States - Nielsen® DMAD 21,400,000 Add | Exclude | Nearby
ion

Budget 7' CAS| liinois. United States - state 23,500,000 Add| Exclude | Neardy
United States - country 443,000,000 Add| Exclude | Nearoy
thod (advanced) | Relatedlocations

NE-2, Nebraska, United States [J - congressional 1,760,000 Add| Exclude | Nearby
district
58442, North Dakota, United States (3 -postal - Add | Exclude | Nearby

A\ Limited reach 7

0 show relevant busi -3
1b. Take a tour 54115, Wisconsin, United States [J - postal code 204,000 Add| Exclude | Nearby

19
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You'll see the possible reach of each location you enter into the search box.

You can use any of the 3 options of “Add”, “Exclude”, or “Nearby” beside

each location.

If you target a region, you'll see the region highlighted in the map.

Another way to geo-target your ads is to use the radius targeting option. Click

Search | Radius targeting | Location exter

i
W [ Enter a location ta target or exclude.

For example, a country, city, region, or postal code.
locations within the map area.

<< Back to Milwaukee, Wisconsin, Unite:

Targeted locations

Milwaukee, Wisconsin, United States - city

Chicago, lllinois, United States - city

P Hide 10cations on map 7

on the “Radius targeting” tab to set this.

5 ’ _I;gll 4
ool - Map data 82013 Gooale Terms of Use’ Reoortam

ao error

Search | Radius targeting | Location extension targeting | Bulk locations

- city

, Enter a place name, address, or coordinates 20 mi ~ Search
Click the blue map marker above and select a paint on the map. |7

x
Locations within this target ?  Showall = Reach 7. Add all
MA-4, Massachusetts, United States - 11,000,000 Add | Exclude | Nearby
congressional district
MA-5, Massachusetts, United States - 1,730,000 Add | Exclude | Nearby
congressional district
MA-G, Massachusetts. United States - 1,570,000 Add | Exclude | Nearby
congressional district
MA-8, Massachusetts, United States - 1,190,000 Add | Exclude | Nearby
congressional district
MA-7, Massachusetts, United States - 931,000 Add | Exclude | Nearby
congressional district
Boston, Massachusetts, United States -city 1,970,000 Add | Exclude | Nearby
Cambridge, Massachusetis, United States 396,000 Add | Exclude | Nearby

® show locations on map 7

Selected locations
Targeted (3) Show locations
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Enter your medical practice location and then set a radius around it in miles or
kilometers. You can also use the “Bulk locations” tab to add or exclude many
locations at a time. Select your country code and include every location you

want to add or exclude there.

Search | Radius targeting | Location extension targeting | Bulk locations

Paste or type one location per line, up to 1000 locations at a time, then click Search to find
locations available for targeting

Country code for this set of locations (required): CA

chicago
detroit
new york
buffalo
boston

5 of 1000 locations

Search

With these options, you can ensure you're showing your ads to people who are
likely to become your patients. By geo-targeting ads and using location-based
keywords, Georgia Eye Associates achieved an increase in its CTR from 0.95% to

2.80%

and reduced cost per click from $4.91 to $2.31. «¢

LAWRENCEVILLE
770-995-5408

BUCKHEAD
404-233-3267

TUCKER
770-938-0020

[ TAKE OUR PATIENT ]
SATISFACTION SURVEY'

' Georgia Eye

ASSOCIATES

HOME = OQURDOCTORS OURPRACTICE OURPATIENTS CONTACTUS  LOCATIONS

PATIENT INFORMATION INSURANCE AND FINANCING ORDER CONTACTS ONLINE  §

. From designer frames to

~ affordable family options,

\ our Optical Center
has got you covered

ISITAVId &

-
rmv’.

=
T

OPTICAL
CENTER

LASERVISION
GLAUCOMA
COR[;EE-[CET;IUN CENTER

RETINA
CENTER

CATARACT
CENTER

COSMETIC
CENTER


https://www.logicalposition.com/docs/GeorgiaEyeAssociates.pdf
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Ad extensions can give your ad bigger real estate on the search results page as
well as make your ad more effective at converting web searchers into patients.

In some cases, you don't need to get searchers to your landing page before
converting them. But you get this opportunity, you should take it.

Back Bay Dental Care - BackBayDentalCare.com
www._backbaydentalcare com/ ~ (617) 247-9966

Convenient Dental Care in the Heart of Kenmore Square. Call Nowl
@ 21 Bay State Road, Suite #3, Boston, MA

Invisalign - Mo Braces Teeth Cleaning and Exam
Dental X-Rays Dental Implants

In some immediate medical situations (like emergencies), an ad extension can
be a necessity rather than just a fancy addition. Searchers can get details that
allow them to contact you while still on the results page and act fast.

What are some ad extensions you can use for your medical practice?
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MESSAGE EXTENSION

This extension allows potential patients to send messages to your medical
practice while still on the search results page. And people love to use it.
Google found that 65% of consumers will consider scheduling an in-person
appointment using text messaging.

To set this up, go to the “Extensions” tab in your campaign settings and
click on “+ Message extension”.

Overview
ADS EXTENSIONS AUTOMATED EXTENSIONS

Recommendations
: You could get more clicks by adding callout extensions X I
Campaigns

Boost your ads and showcase your business by adding callout extensions at the . 2
Ad groups level. +  Sitelink extension

) Callout extension
AdsEEransions ADD ACCOUNT LEVEL CALLOUT EXTENSION " i

Landing pages . .
=+ Structured snippet extension

Keywords . it
+  Call extension

Audiences
3 ¥ iExEnsiontme Al I + Message extension I
Demographics
Extension T Extension type Level
glaceens -+  Location extension

Then enter details like phone number, extension text, message text, and
more.

Overview
ADS EXTENSIONS AUTOMATED EXTENSIONS

Recommendations PHERTS

All campaigns «

Campaigns

Extension
Ad groups (® createnew (O) Use existing
Phone number
Ads & extensions United States v  (201) 555-0123 @
o Example: (201) 555-0123
Landing pages Extension text
Text us for an appointment @
Keywords Business name 20735
New York Chiropractors [©) Yourat
Audiences =
Message text 2225
Demographics I'd like to book an appointment. Please text me back| [©]
Placements =B
~ Advanced options
Settings
Locations
Enter business and text details;
Ad schedule

24


https://adwords.googleblog.com/2018/03/message-reporting-delivers-new.html
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You'll see a sample of how your ad will look like when you're through filling
in the details:

Mobile

Headline 1 | Headline 2 [: ]
www.example.com

Description

|
€ Text us for an appointment dmm— Ad| examBLJ

Your ad might not always include all your text. Some shortening may also occur in some formats. Learn more

e

(201) 555-0123

New York Chiropractors -
I'd like to book an appointment. Please text
me back.

When someone taps the message icon, the message text will pre-populate in their messaging app.

If you're satisfied with the details, click on “Save”.

Placements ~ Advanced options

Settings

SAVE CANCEL
Locations

25
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This is how your ad will look on the search results page:

Google

car dealer X n

WEB IMAGES VIDEOS SHOPPING NEW!

Bay Area’s Best Dealers | Find Your New
Car Today | example.com

www.example.com

Browse our inventory of great new and used cars
Purchasing a new car has never been easier!

E Text (415) 872-9125
Text us for an appointment

By using this extension, Career Path Training Corp captured qualified leads
from 30% of the texts they received.
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LOCATION EXTENSION

When people are on the move or need emergency medical care, having
a location extension below your ad could make it easier to reach your

practice.

To set up your location extension, go to the extension settings and click on

“+ Location extension.”

Overview
ADS EXTENSIONS AUTOMATED EXTENSIONS

Recommendations |

You could get more clicks by adding callout extensions
Campaigns

Boost your ads and showcase your business by adding callout extensions at the
Ad groups level.

LA ‘ ADD ACCOUNT LEVEL CALLOUT EXTENSION *

Landing pages

Keywords

Audiences

Extension type: All
yp +

Sitelink extension

Callout extension

Structured snippet extension

Call extension

Message extension

Extension Extension type Level
Placements

Location extension I

|
Demeographics ‘
Settings ‘

On the next page, select your Google My Business page and link it to your

Ads account.

Affiliate location extension

Create location extensions
To get started, link your AdWords account to a Google My Business account. Learn more

0 Select a Google My Business Account o View your locations

9 Example ad with location extension
@ Select a Google My Business account @ P

O Request access to another Google My Business account @

Email address .
maliacere! New York Budget Hotel | Best NY Hotel Rates in®
Seconds
Manage locations in Google My Business [ www.example.com

Stylish Comfortable. Students save 20%. Multi-day

discounts. 4.5 stars reviews

Q@ 2.9mi-New York - 123 Broad St

27

CANCEL JCONTINUE|
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Check out this example below of a location extension:

'i' dentist
e

All Maps Images News Videos More - Search tools

About 139,000,000 results (0.81 seconds)

New York City Dentist - SmilesNY.com
www.smilesny.com/New_York_City ~
"New York CityDentists (NYC)" Expert Cosmetic & Implant Dentistry

New York - Dentist - Rejuvenate Your Smile T= :
www.glassmandentalc are.com/Dentist ~ Callouts Extension |
Call To Find Out More Information

Skilled & Experienced - Conveniently Located - Friendly & Professional |

Best Dentist in NYC - MadisonAveSmiles.com
www.madisonawesmiles.com/DentistNYC -
Looking for a Dentist in NYC? Call for Five Star E 55 Service
Same Day Appointments - EarlyMornin intment- Emergencies Accepted
| 941 E&Tth St#703, New York, NY - Open today- 7:00 AM—-4:00 PM » |

Location Extension |

CALL EXTENSION

This extension allows searchers to call your medical practice from
the search results page. This is important as many people use their
smartphones to find exactly what they are looking for and take
immediate action.

To set this up, go to your extension settings and click on “+ Call extension”.
Here's an example of a click-to-call button: «

Your Site Local Place i @
www.yoursite.com/
Same day delivery, \. call

free of charge
¥ Get Directions
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Most of the people looking for your website are carrying out local searches
and doing so on their mobile devices.

Many of your potential patients search while they're on the move, and ad
extensions like call and click-to-text are more useful to a user on mobile

than desktop.

In fact, mobile devices account for 60% of Google searches. And when you
consider the health industry, it rises to 68%.

In fact, mobile devices
account for 60% of
Google searches. And
when you consider
the health industry,
it rises to

68

Share of online searches initiated on a mobile device, by industry

72%

68% 68%
b 62% 62%

56%

T

Food & Beverage  Health News & Media  Litestyle Automotive Retail Travel(non-  Realestate/  Entertainment Banking
maps) property

Source: Hitwise ye

When potential leads visit your landing page, a poor
mobile site will chase them away and result in a lost
conversion. So, make your landing page is mobile
responsive to keep visitors and convert them.

30


http://searchengineland.com/report-nearly-60-percent-searches-now-mobile-devices-255025
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It's easy to check whether your page is mobile responsive or not by using the

Google mobile-friendly test.

Mobile-Friendly Test

Is your web page mobile friendly?

®  Enter a URL to test

About this tool Why mobile? About Search Console

Test how easily a visitor can use your page The web is being accessed more and more Search Console alerts you about critical site

It quickly pulls up a result showing your website's mobile friendliness.

Mobile-Friendly Test

@  hupsyrwww.medcgroup.com/

Test results

Page loading issues VIEW DETAILS 'SCREENSHOT HTML

Page is mobile friendly @ f
This page is easy to use on a mobile device

v
Additional resources “ MEDICAL

£ CONSULTING

(= ‘“’i.(;mupm
.l g s
®

31
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If you click on “View details”, you'll see recommendations about what to do to
make your website more mobile-friendly.

Mobile-Friendly Test

http://smartblogger.com/

& Page loading info

Not all page resources could be loaded. This can affect how Google sees
and understands your page. Fix availability problems for any resources that
can affect how Google understands your page

®1 LEARN MORE

Details

D User agent Googlebot smartphone

¥ 6 page resources couldn't be loaded =
Resource Type Status

A hps com/wp g/1/wp- plugi  Script Other error
ns; p ts/j Lmin-1.4.5js

A https: com/wp- tent g/1/wp-content/plug Script Other error
ns/quick-pagepost-redirect-plugin/js/qppr_frontend_script. min-5.1.8.Js

A htp com/wp js/jquery.sidrmi  Seript Other error
njs

A hitps n nifyserip  Script Other error
tis

A https://stats.g doubleclick.net/r/collect?t=dc&aip=18_r=3&v=1&_v=|69&ti Image Other error
d=UA-123182-128¢id=1228533256.15383316428]id=7363272938&gjid=20
3875879&_gid=1976107596.15383316428_u=YGBAQAAB~&Z=12686522
45

A https:/fue160. pp/web g/getTrackingCode?track Seript Googlebot
ingld=7e3d12a026661ecbf36e14f2a00a54ce blocked by

robots. txt
R rpage: 10 of

m

Javascript console =

Message Source Time e

©  Uncaught ReferenceError: ModuloBox isnotde  hitps:/fsmartblogger.com/:1153 00:15.518
it

One of the biggest culprits of poor mobile sites is having a separate mobile site
that doesn’t look anything like your original website. Use a mobile-responsive
theme instead as this makes your website to adapt to any screen size.

Test and visit your landing page on your smartphone to see how your potential
patients will see it.

32
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A

CARRY OUT A/B TESTS ON YOUR"
ADS AND LANDING PAGES ‘1\

i

4




No ad has a 100% click-through rate and no landing page has a 100% conversion
rate, which is why you must always engage in continuous testing to improve
your ad metrics.

To create an ad A/B test, go to your campaign and click on “Drafts &

) cardinal

experiments”:

Campaigns A

Ad groups

Ads & extensions

Landing pages

Keywords
Audiences
Demographics

Flacements

Settings
Locations
Ad schedule
Devices

Advanced bid adj.

Change history

Drafts &
experiments

On the next page, click on the “"Ad Variations” tab and then “+ new ad variation”.

CAMPAIGN DRAFTS

Overview

CAMPAIGN EXPERIMENTS

AD VARIATIONS

Variation T

Status

Ad text changes

Actions Affected ads

‘You don't have any ad variations yet
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Then select the campaign to run your test and be sure to run your tests in a
campaign rather than across many campaigns to be able to measure your
results properly.

Create your experiments with 2 sets of filters as shown below:

A Filter ads
contains
Headline 1 equals
Headline 2 starts with
Headlines ends with
Description

does not contain
Headlines and description

does not equal
Path 1

does not start with
Path 2

— does not end with

The type of variations you can apply to your ads are:

¢ Find and replace
e Update text

* Swap headlines
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o Create variation
Choose the type of variation you wish to apply to your ads

Find and replace

Find fext

Vermont

D Match case

D Match whole words only

Replace with

The World

in headlines -

o Create variation

Choose the type of variation you wish to apply to your ads

Update text «

Headline 1

Aunt Who? Mrs. Whatersworth?

Headline 2

Buy Allen's Artisanal Syrup

Display path

www.example.com / No change

Description
No change

2
[==]
5%
(=]

27/30

/ No change
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Here is an example of “Find and replace” which helps test the potential
performance of 2 different words in your ad copy:

Here is an example of “update text” which allows you to make more changes
than “Find and replace™
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After this, add variation details like name, start date, end date, and
experiment split.

e Set variation details

Variation name

Name of Ad Variation

20 /100
Start date
Feb 12, 2018 -

End date

O Mone

(® Mmar14,2018 ~

Experiment split (3)

50 %

CREATE VARIATION CAMNCEL

Be sure that you allow your experiment to run for a while (a couple of weeks in
the least) to get more accurate results. ¢
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Videos are a popular form of visual content to implement it on your landing
page for better conversions. For your medical practice, it is especially ideal to
create a short video showing parts of your medical practice and the services
you offer your patients.

Patient testimonials are also effective through video, which usually tells a
personal story of the health issues before they had before coming to your
medical practice and how your services improved their quality of life.

According to a recent Google study, 1in 8 patients watched an online video on
various health sites and YouTube before booking an appointment:

Online video is a pivotal component of hospital
research

1in8 patients watched an
online video on:

Hospital Sites (42%)

Health Insurance Information Sites (31%)
Health Information Sites (30%)

YouTube (29%)

Health Insurance Company Sites (20%)

53% of patients who didn't watch hospital videos were unaware they existed

Having videos on your landing page can be more convincing to your visitor than
written text and combining both can get the best conversion rate possible. #*
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If you need to attract patients to your
medical practice in a short period of
time, then PPC ads are one of your
best bets. But don't just throw money
at it and hope it'll work.

Do your research. First, you need to
understand your patients and bid

for keywords they're using in search
engines. Then make your ad copy
attractive to searchers by stressing
the benefits of going to your medical
practice. Bring them to your landing
page and convince them to give

you more information or book an
appointment with an attractive offer.

Also, target the right locations and
use ad extensions to aid conversions
on the search results page. You'll gain
many patients strictly from search
engines in no time.

For more information please reach -
! P -
out to Cardinal at:

am@cardinaldigitalmarketing.com

404-585-2096. ‘:‘f—.
g
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