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Nowadays, voice search has really become prominent in people’s lives and 
it’s only gotten better in terms of accuracy and usage. It’s also been holding 
strong that the most common way people carry out their searches is through 
texting on their mobile devices.

But even though voice search has been around since 2008, it took a long 
time for it to gain traction.  

This is usually due to the voice recognition abilities of the devices because 
in the past, the voice algorithms have not done that great of a job in 
transcribing human voices and intonations.

However, over the years, big players like Google and Microsoft have been 
able to get their voice transcription accuracy up to around 95% which is a 
huge improvement. 

https://www.cardinaldigitalmarketing.com/blog/10-ways-optimize-seo-campaigns-voice-first-world/
https://www.microsoft.com/en-us/research/blog/microsoft-researchers-achieve-new-conversational-speech-recognition-milestone/?tduid=(1692d313ad4cd94b450c08e090b3189b)(266696)(1503186)(72705X1553005X7a2f617fe5d4f09ec274e2411b1ed9b2)()&irgwc=1&OCID=AID681541_aff_7593_1211691&tduid=(ir_3PqyzBTMswVV11wUjswPXQ7mUkj1%3A-zBLWFcVo0)(7593)(1211691)(TnL5HPStwNw-z0tiRFNCo0coNc_5TwCV8g)(ir)&clickid=3PqyzBTMswVV11wUjswPXQ7mUkj1%3A-zBLWFcVo0&ircid=7593
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And this has led to an increase in voice searches because now they’re helpful 
instead of just being a joke. In fact, voice search accounted for 20% of Google 
searches on Android devices last year.

However, you may be asking yourself what voice search has to do with your 
medical service or practice. Well, as people use their voice to search for medical 
services, you want to make sure your medical service shows up. 

This could be the difference between gaining a patient or losing them 
to a competitor.

http://dq756f9pzlyr3.cloudfront.net/file/Internet+Trends+2017+Report.pdf
http://dq756f9pzlyr3.cloudfront.net/file/Internet+Trends+2017+Report.pdf
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Another interesting point to note is that voice search is closely related to local 
search, and people act fast on local searches. 

Research by Google reveals that 50% of the people who carry out a local search 
on their smartphones visit a store within a day. Likewise, 34% of people who 
carry out local searches on their desktop/tablets end up doing the same.

This can be even more critical for medical services 
because people tend to act faster when they are in 
immediate need of medical care. For instance, some 
people will search for a medical practice the instant 

they have an emergency.

You may be wondering what some voice search 
innovations are that you can apply to your own medical 

service. We’re here to share some of Cardinal’s top picks :

https://www.thinkwithgoogle.com/advertising-channels/search/how-advertisers-can-extend-their-relevance-with-search-download/
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Apart from the number of voice searches people carry out on their 
smartphones, there’s also an increase in the number of voice searches from 
people who aren’t looking at any screens. For instance, smart speakers are 
devices that operate with voice like the Amazon Echo.

Nowadays users don’t have to use a screen to get their queries answered. 
Frankly, smart speakers have been adopted by consumers at a very fast rate 
which is why companies like Amazon are crushing the market right now. 

And since the Amazon Echo release, other companies like Google and Apple 
have followed suit by releasing competing products such as the Google Home 
and Apple HomePod speakers. 

According to NPR and Edison Research, 16% of American adults now own smart 
speakers, equating to about 39 million Americans.

With these speakers, people carry out many activities just by using their voice. 
You can switch on the light, turn on your outside sprinklers, or order a cup of 
coffee, just by talking into your smart speaker. 

This also creates an opportunity for medical companies to reach more of their 
potential customers because with voice search patients can get medical 
information about their health issues, common symptoms of sicknesses, 
product information of medications, etc. 

http://nationalpublicmedia.com/wp-content/uploads/2018/01/The-Smart-Audio-Report-from-NPR-and-Edison-Research-Fall-Winter-2017.pdf
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Also, people can quickly learn what to do in 
emergency situations as smart speakers have 
even helped administer first aid through 
voice direction. 

Plus, people can quickly connect to the 
appropriate doctors through their smart 
speakers and talk to them about current 
health challenges they are currently 
experiencing, without having to open their 
computer and find their website. 

In a survey by Boston Children’s Hospital, 62% 
of health professionals claim they’ve used 
voice assistant technologies and one-third of 
them own/use at least one smart speaker. 

This shows that both medical practitioners 
and their patients can utilize smart speaker 
technology to its fullest extent to make 
medical service and products more available 
and accessible.

For instance, the Dragon Medical AI helps 
doctors to fill prescriptions, edit records, 
and perform other functions- just by using 
their voice.

In coming years, it’s likely that more devices 
will allow people use their voices to control 
them. This will increase the number of tasks 
that people carry out strictly using voice 
and thus make them less dependent on 
their smartphones.

Likewise, many people will research their 
own health issues without even talking to 
their doctors. 

Doctors will also be able to reach their 
patients and get their medications delivered 
to them through using smart speakers.  

https://hbr.org/2018/03/what-will-health-care-look-like-once-smart-speakers-are-everywhere
https://hbr.org/2018/03/what-will-health-care-look-like-once-smart-speakers-are-everywhere
https://www.trendhunter.com/trends/dragon-medical-ai-assistant
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When people carry out voice searches, a large portion of them are looking 
for products or services within their vicinity. 

And the same thing applies to your medical practice. Except if you’re a 
specialist, most of your patients will be from your locality. 

Therefore, the question is: will your practice show up when in search 
engine results when people instigate a voice search with keywords 
relevant to your business? 

For instance, if your practice is based in Chicago, a potential client may ask for 
something like, “Where can I get medical treatment in Chicago?” into their 
Google speaker device. 

So as a medical practice, you should be constantly optimizing your website and 
other online properties for keywords that are likely to be used in voice searches. 

Let’s look at some of the ways to take advantage of voice searches in 
your locality:

SET UP GOOGLE MY BUSINESS AND OTHER DIRECTORY 
PAGES

Having your page show up in search local listings online helps you establish 
your credibility amongst other practitioners. 

There are many types of local listings and directories your practice could appear 
on. Some of these listings are general while others are related to the medical 
industry. Here is a snapshot of some of the most common ones:

•	 Bing Places for Business

•	 Yelp

•	 Facebook

•	 Foursquare 

•	 HealthGrades

•	 ZocDoc

•	 Wellness.com

•	 RateMDs

•	 Manta
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However, it’s important to ensure that the information 
about your practice is consistent across all the listings 
it appears such as the name, address, and phone 
number of your practice.

Inconsistent details on different listings can confuse 
search engines and cause you to lose your rankings for 

important keywords. 
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ENCOURAGE REVIEWS

Another way to help your business show up on local searches through voice is 
to encourage your patients to write reviews on your practice listings. 

Someone looking for medical treatment right now will most likely trust a 
practice with positive reviews about its services. 

And according to a BrightLocal study, 85% of consumers trust online reviews as 
much as personal recommendations. This can even be more critical when you 
provide services in healthcare because going to the wrong medical practice 
could have an adverse effect on your body or even put your life at risk. 

Maintaining positive reviews on your listing pages will help you rank higher for 
relevant search terms. But even more than that, it will help you convert those 
web visitors into patients. 

https://www.brightlocal.com/learn/local-consumer-review-survey/?SSAID=314743&SSCID=91k2_o9878
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However, people rarely write reviews unless you remind them. Therefore, you 
should always encourage your patients to write reviews for your practice on the 
platforms where you appear.  
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During certain times, people may find themselves in the middle of a situation 
and need emergency health information to help someone with a sudden health 
problem. This could be a case of heart attack or an auto accident or other 
health challenges. 

With consistent improvements in voice search technology, people can turn to 
their smartphones to get adequate first aid information before a medical team 
arrives, potentially saving their life. 

For some searches, especially on smart speakers, a snippet of a page with the 
information can be read out to the user in a stressful situation. 

One way to have your page 
content read aloud is to have 
possible questions clients 
might ask on your website. 
Then, provide the best 
answer possible to these 
questions so that the smart 
speaker can easily find it. 

Another advantage with this 
is that your website will be 
mentioned as a source before 
the result is read out.  
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Nowadays, people want 
to immediately book an 
appointment with a medical 
doctor without having to 
jump through any hoops. 

Fortunately, with personal 
assistants on smartphones 
and smart speakers, a 
patient can easily book an 
appointment with your 
practice. 

On the back end of your app 
or website, you can schedule 
periods of time when you’ll 
be available to see patients 
and then those who seek 
information about your 
service or make a request for 
booking have their details 
filled in your schedule.  
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With voice command becoming popular, businesses are looking to take full 
advantage of it to reach more of the customers and make more sales. 

Even a study by OC&C Strategy revealed that voice commerce is expected to 
grow from $1.8 billion in 2017 to $40 billion in 2022 in the United States:

When you look at this statistic, it shows that voice will be a major way of doing 
business in the future. And for businesses that ignore voice search right now, 
they could have problems when the general population fully migrates to using 
voice search to conduct business. 

And if you run a medical practice or own a company that provides medications 
to people, you should be aware that an innovative way of purchasing products 
in the coming years will be through voice. 

For instance, consider this scenario: a potential customer wants to check out 
a company’s catalog through voice to pick a specific product. They can then 
easily order a product to be delivered to their home within a couple of minutes, 
all conducted through voice command. 

https://voicebot.ai/2018/03/05/voice-shopping-reach-40-billion-u-s-5-billion-uk-2022/
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Of course, this technique is much easier than having to browse through this 
catalog on a phone and far easier than having to physically go to the store. 

One thing voice search brings to commerce is convenience -- it delivers 
results that online consumers can never get enough of. 

There are already many ways to make a subscription for your service 
or purchase of your products easier and with voice command, the 
opportunity will only increase. 

As voice becomes a way of doing business, there’ll even be more solutions 
that can be applied to your medical practice.  
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What happens when someone suddenly sustains an injury that incapacitates 
them, and they need help immediately? 

Usually, someone near them will take all the necessary steps to ensure they get 
the treatment vital to staying alive. But what if this person is alone, say they slip 
and fall in their home? 

Well, now they can use the personal assistants in their smart speakers or 
smartphones to call for a mobile medical team for immediate help. 

A mobile medical team can see this person’s location and act quickly to save 
the person in time. 

A situation which could have led to serious injuries or even death can now 
be an opportunity to save precious lives.  
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Our vehicles have become more than machines that just move us from 
one place to another, but did you know that your vehicle is one of the best 
environments for voice search?

Many people use voice search in their cars because their hands are on the 
wheel, concentrated on the road. For example, a study by Kleiner Perkins 
revealed that 61% of people use voice search because it’s useful when their 
hands and/or vision are occupied. 

When you’re driving, it’s usually unsafe, possibly illegal, to type a search term 
into your smartphone because then your diverting your attention from the 
main task of driving. 

Therefore, the best option to find directions or try to multitask is to carry out a 
voice search. And with personal assistants now integrated into many vehicles, 
people can reach medical professionals through their vehicle. 

http://www.kpcb.com/internet-trends
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This is especially ideal when a person is traveling through a city and has a 
medical emergency to take care of. They can easily find the nearest medical 
practice or hospital by using their vehicle’s navigation to reach the hospital. 

Before getting to the hospital, they can contact the hospital with their 
emergency to ensure they’re capable of solving those problems. 

The hospital can then get ready for your arrival or refer you to another 
hospital more capable of providing better healthcare. 

Apart from making medical care convenient, it also makes it faster and 
more effective.  
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Voice search is here and it’s only getting 
bigger. Therefore, if you run a medical 
practice or a healthcare company, it’s 
in your best interest to implement 
strategies to exploit voice search. 

It will also give you an advantage at 
gaining more patients online and over 
competing medical practices. You 
can start by carrying out extensive 
keyword research to find keywords 
that people are seeking and what they 
are likely to say into their devices. 

When you target these keywords, then 
optimize your pages to them in order to 
attract more people to your service.

Of course, there are more voice search 
innovations you can use to market 
your medical practice, but these are 
some popular ones that are already 
in existence and being used by other 
medical practices. 

For more information please reach out 
to Cardinal at: 
am@cardinaldigitalmarketing.com or 
404-585-2096. 

https://www.cardinaldigitalmarketing.com/blog/5-data-driven-marketing-insights-to-promote-your-medical-practice/
https://www.cardinaldigitalmarketing.com/blog/5-data-driven-marketing-insights-to-promote-your-medical-practice/
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